
S L O T  D U R AT I O N
1 0  S E C O N D S

L O O P  L E N G T H
5 0  S E C O N D S

R E S O L U T I O N
1 2 0 0  X  3 2 0  P I X E L S

F I L E  F O R M AT
J P E G

P R O D U C T I O N
S TAT I C ,  L AY E R E D  A N D 

DY N A M I C  D I G I TA L

I L L U M I N AT I O N
D I G I TA L

S P E C I F I C AT I O N

A R GY L E  R O A D ,  A 4 0

C O L O U R  M O D E

RGB ( true black = RO,GO,BO) - CMYK not accepted. 

It is preferable to use bold and contrasting colours 

with full shades as they look better on LED displays. 

Large and legible fonts – minimum pixel height for 

text 5 pixels No gradients 

F I L E  N A M E

Please label file with campaign name and panel 

name: BRANDNAME_ARGYLEROAD.file format

D E L I V E RY  O F  A RT W O R K

Email Digitalcreative@outdoorplus.co.uk (at least 

four working days prior to in-charge)

C O N TAC T

For all enquires please contact:  

marketing@outdoorplus.co.uk

W E S T B O U N D  U B 6  8 TA

Two state of the art digital screens located East and Westbound on 

one of the main arterial routes heading in and out of London, the A40. 

Dominated by three lanes of traffic with two slip roads either side, 

this unique location offers advertisers access to an affluent business 

and commuter audience of over 2.7M every fortnight.

The Eastbound screen targets audiences travelling in to Central 

London from the affluent home counties of Oxfordshire & 

Buckinghamshire.

The Westbound screens targets audiences travelling from Hanger Lane 

connecting the M25 & also the M4 to Birmingham.

F O RT N I G H T LY  I M PA C T S   ( C O M B I N E D ) 

2 , 7 6 0 , 0 0 0 
S O U R C E : D F T


